Our Themes

For your answers, please consider how they demonstrate our Patient Partnership
Index themes:

Engagement — detail how your company has actively listened to and engaged
with patient partners in the process of developing your partnership, and how you
have embedded this engagement as the partnership continues.

Co-creation — consider how your company has worked with patients and patient
groups to take on board their perspectives, experiences, and feedback in deciding
the direction and focus of the partnership, and how it is designed and delivered.

Empowerment — what has your partnership done to support patients to feel they
have choice and control? And how have you worked with patients and patient
groups to give them influence in how your company makes decisions?

Transparency — describe the measures and relationships that are in place to
ensure there is clear and honest communication between your company and its
patient group partners, as well as directly with patients.

Innovation — what does your partnership do that you feel is different or better to
what has gone before? How is your partnership work shaping what the future of
patient partnerships should look like?

Impact — provide information about the difference that your partnership has
made. This can include analysis and data from where you have tracked impact
and should look at the practical ways your partnership efforts have made patients’
lives better.
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